Basic Mascot Marketing Advice
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A mascot is one of your most effective and cost friendly marketing tools. It’s a warm and fuzzy representative of your brand capable of hugging babies, high five-ing kids, and dancing into the hearts of your fans and customers. Here are some tips:
1. Use Social Media:  Create a Facebook and Twitter account for your mascot (forget MySpace!) For Facebook, make sure you create a “fan” page instead of a “personal” one. Since the mascot is not an actual person, Facebook can cancel the account. Also, a “personal” page only allows for a maximum of 5,000 friends while a fan page accommodates an unlimited amount of fans. Synchronize your Facebook and Twitter accounts so you only have to update one. Try to keep your status updates fun. Too much selling (“Buy your tickets!” “Come to the game!” “Visit our sponsor”) May cause fans to tune you out or “hide” your updates. 
2. Create video content: Create a YouTube account and upload videos. Videos skits that are used in stadium, recording of live events/skits, and internet specific videos can be used. When selecting a video keep in mind that most people have short attention spans. Videos should attract interest within 5-10 seconds to avoid people tuning out. Try to keep the length of the video as short as possible (I aim for 1-2 minutes.) They should be short funny videos that someone would want to send along to a friend. Track your views. See which videos work and which don’t. Review the “Insight” for your videos that details the demographics of your viewers and the “hot spots” of your videos. Consider removing less successful videos so viewers don’t lose interest in your content (you want them to click on a good video and not a mediocre one.)
3. Write a blog: Let the mascot pen his/her own official blog. Include photos, discuss past and upcoming events, and give insight into the mascot’s “personal” world.
4. Execute publicity stunts: Camp out on an arena roof or team billboard, hold dance a thon, execute a flash mob, or attempt to break a world record. Make sure to involve the local media and utilize your social media and traditional marketing efforts to draw attention to your stunt.
5. Been seen in high traffic areas: Have your mascot out at highly visible intersections or locations (downtown at lunch hour) with a sign stating “Game Tonight/Tomorrow” and pass out flyers.
6. Use your mascot in advertisements: Use pictures in print ads, include him/her in TV/online ads, make mention in radio ads.

7. Create a school program: Deliver a scripted message to local students. Create an incentive program (free ticket for every four books read) that generates attendance. Track how many assemblies are performed, how many students attend, and the return rate on incentive programs

8. Create a kid’s club: Allow young fans to join your mascot’s club. A member should receive promotional items (t-shirt, membership card, pencils, drawstring bag, hat, etc.) tickets to a specific game, sponsor coupons and merchandise discounts.
9. Create a birthday club: Allow children to register for the birthday club. They receive a signed card from the mascot the month of their birthday plus other  sponsor coupons.

10. Get a mascot vehicle: a custom vehicle wrapped in team graphics serves as a mobile billboard for your organization. This vehicle will been seen at all events the mascot attends. Work with a local dealership or sign printer to provide the vehicle and wrap.

There are numerous ways to marketing with your mascot. These are just a few suggestions. If you need help marketing your mascot, give us a call at 727-475-0255 or e-mail us at Kelly@amazing-mascots.com .

